




“Good faith” efforts were used to reach non-bill paying customers. Those efforts included the following 

methods:  

 Posted the CCR in public places 

o City Hall – Water Billing/Cashier, Community Services, Public Works Front Desk 

o Water Yard Front Desk 

o Library 

o Police Department 

 Publication of the CCR in electronic city newsletter 

 
 

 Electronic announcement of CCR availability via social media outlets 

o Facebook 

o Twitter 

o Instagram 


