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Consumer Confidence Report 

Certification Form 
(To be submitted with a copy of the CCR) 

Water System Name: Golden State Water Company – Culver City 

  

Water System Number: CA1910030 

The water system named above hereby certifies that its Consumer Confidence Report was distributed by 

_______July 1, 2019_________ (date) to customers (and appropriate notices of availability have been 

given).  Further, the system certifies that the information contained in the report is correct and consistent 

with the compliance monitoring data previously submitted to the State Water Resources Control Board, 

Division of Drinking Water (DDW). 

Certified by: Name: Lisa Miller   

 Signature:    

 Title: Water Quality Engineer   

 Phone Number: (562) 907-9200 x. 404 Date: 8/23/2019 

 

To summarize report delivery used and good-faith efforts taken, please complete this page by checking all 

items that apply and fill-in where appropriate: 
 

 CCR was distributed by mail or other direct delivery methods (attach description of other direct 

delivery methods used). 

 CCR was distributed using electronic delivery methods described in the Guidance for Electronic 

Delivery of the Consumer Confidence Report (water systems utilizing electronic delivery methods 

must complete the second page). 

 “Good faith” efforts were used to reach non-bill paying consumers.  Those efforts included the 

following methods: 

 Posting the CCR at the following URL: www.gswater.com/CulverCityCCR   

 Mailing the CCR to postal patrons within the service area (attach zip codes used) 

 Advertising the availability of the CCR in news media (attach copy of press release) 

 Publication of the CCR in a local newspaper of general circulation (attach a copy of the 

published notice, including name of newspaper and date published) 

 Posted the CCR in public places (attach a list of locations) 

 Delivery of multiple copies of CCR to single-billed addresses serving several persons, such 

as apartments, businesses, and schools 

 Delivery to community organizations (attach a list of organizations) 

 Publication of the CCR in the electronic city newsletter or electronic community newsletter 

or listserv (attach a copy of the article or notice) 

 Electronic announcement of CCR availability via social media outlets (attach list of social 

media outlets utilized) 

 Other (attach a list of other methods used) 

 For systems serving at least 100,000 persons:  Posted CCR on a publicly-accessible internet site at 

the following URL:  www.  

 For privately-owned utilities:  Delivered the CCR to the California Public Utilities Commission 

http://www.gswater.com/CulverCityCCR
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Consumer Confidence Report 

Electronic Delivery Certification 
 

Water systems utilizing electronic distribution methods for CCR delivery must complete this page by 

checking all items that apply and fill-in where appropriate.  
 

 Water system mailed a notification that the CCR is available and provides a direct URL to the CCR 

on a publicly available website where it can be viewed (attach a copy of the mailed CCR notification). 

URL: www.gswater.com/CulverCityCCR _______________________________ 

 Water system emailed a notification that the CCR is available and provides a direct URL to the CCR 

on a publicly available site on the Internet where it can be viewed (attach a copy of the emailed CCR 

notification). URL: www.gswater.com/CulverCityCCR ____________________ 

 Water system emailed the CCR as an electronic file email attachment. 

 Water system emailed the CCR text and tables inserted or embedded into the body of an email, not 

as an attachment (attach a copy of the emailed CCR). 

 Requires prior DDW review and approval. Water system utilized other electronic delivery method 

that meets the direct delivery requirement. 

 

Provide a brief description of the water system’s electronic delivery procedures and include how the water 

system ensures delivery to customers unable to receive electronic delivery.  
 

 In our continuing efforts to better serve our customers, conserve resources, and reduce costs, Golden 

State Water Company chose to utilize electronic delivery of the annual Consumer Confidence 

Reports (CCRs) as allowed by the United States Environmental Protection Agency and the State 

Water Resources Control Board – Division of Drinking Water.  Notices regarding the availability of 

the CCR were mailed to customers as a bill insert, and also emailed to all customers receiving 

electronic bills.  These notices, printed and emailed in both English and Spanish, directed people to 

the URL for viewing the CCR online, and also gave them information on how to request a hard copy 

of the CCR.   

 

 

 

 

 

 

This form is provided as a convenience and may be used to meet the certification requirement of 

 section 64483(c), California Code of Regulations. 

http://www.gswater.com/CulverCityCCR
http://www.gswater.com/CulverCityCCR


Consumer Confidence Reports Available Now! 

The Consumer Confidence Report, or CCR, is an annual water quality report that the Safe 

Drinking Water Act (SDWA) requires Golden State Water Company to provide to you.  The 

purpose of the CCR is to raise customer awareness of the quality of your drinking water, where 

your drinking water comes from, what it takes to deliver water to your homes, and the 

importance of protecting drinking water sources. This report contains important information 

about the source and quality of your drinking water. 

In recent years, Golden State Water Company has mailed its customers a printed copy of the 

CCR to comply with the SDWA.   

On February 21, 2013, the California Department of Public Health expanded its interpretation of 

the SDWA to allow for electronic delivery of the CCR.  The electronic delivery method will allow 

Golden State Water Company to reduce the consumption of paper and minimize potential 

printing and mailing costs.   

If you would like a paper copy of the 2019 CCR mailed to your address or would like to speak 

with someone about the report, please call 1-800-999-4033 or email 

waterquality@gswater.com. 

You can view your 2019 Consumer Confidence Report and learn more about your 

drinking water by visiting our website.  You can find a direct URL link in the message 

center on the back of your water bill.  You can also find the URL link for your system 

in the table on the reverse.   

El informe de Confianza del Consumidor o CCR, es un informe anual de la calidad de agua 

potable que el Decreto de Agua Potable Sana requiere que Golden State Water Company 

(GSWC, por sus siglas en ingles) le provee. El objetivo del CCR es aumentar la conciencia de 

los consumidores acerca de la calidad de su agua potable, de donde viene el agua potable, lo 

que se necesita para distribuir agua a su hogar, y la importancia de proteger fuentes de agua 

potable. Este informe contiene información importante acerca del origen y la calidad de su agua 

potable. 

En los últimos años, GSWC ha enviado por correo una copia del CCR para cumplir con la 

regulación. 

El 21 de febrero de 2013, el Departamento de Salud Pública de California ha ampliado su 

interpretación de la regulación para permitir la distribución electrónica del CCR. El método de 

entrega electrónica permitirá que GSWC reduzca el consumo de papel y gastos de envío y de 

imprenta.  

Si desea una copia en papel del CCR del 2019 enviado por correo a su dirección o si desea 

hablar con alguien sobre el informe, llame al 1-800-999-4033 o por correo electrónico a 

waterquality@gswater.com.  

630 E Foothill Blvd, San Dimas, CA 91773    -    1-800-999-4033    -    www.gswater.com

mailto:waterquality@gswater.com
mailto:waterquality@gswater.com


2019 Consumer Confidence Report Direct URL Links 

System Name Direct URL Link 

Apple Valley North Water System www.gswater.com/AppleValleyNorthCCR 

Apple Valley South Water System www.gswater.com/AppleValleySouthCCR 

Arden Water System www.gswater.com/ArdenCCR 

Artesia Water System www.gswater.com/ArtesiaCCR 

Barstow Water System www.gswater.com/BarstowCCR 

Baypoint Water System www.gswater.com/BaypointCCR 

Bell-Bell Gardens Water System www.gswater.com/BellBellGardensCCR 

Calipatria Water System www.gswater.com/CalipatriaCCR 

Claremont Water System www.gswater.com/ClaremontCCR 

Clearlake Water System www.gswater.com/ClearlakeCCR 

Cordova Water System www.gswater.com/CordovaCCR 

Cowan Heights Water System www.gswater.com/CowanHeightsCCR 

Culver City Water System www.gswater.com/CulverCityCCR 

Cypress Ridge Water System www.gswater.com/CypressRidgeCCR 

Desert View Water System www.gswater.com/DesertViewCCR 

Edna Road Water System www.gswater.com/EdnaRoadCCR 

Florence-Graham Water System www.gswater.com/FlorenceGrahamCCR 

Hollydale Water System www.gswater.com/HollydaleCCR 

Lake Marie Water System www.gswater.com/LakeMarieCCR 

Los Osos Water System www.gswater.com/LosOsosCCR 

Lucerne Water System www.gswater.com/LucerneCCR 

Morongo Del Norte Water System www.gswater.com/MorongoDelNorteCCR 

Morongo Del Sur Water System www.gswater.com/MorongoDelSurCCR 

Nipomo Water System www.gswater.com/NipomoCCR 

Norwalk Water System www.gswater.com/NorwalkCCR 

Orcutt Water System www.gswater.com/OrcuttCCR 

Placentia-Yorba Linda Water System www.gswater.com/Placentia-YorbaLindaCCR 

San Dimas Water System www.gswater.com/SanDimasCCR 

Simi Valley Water System www.gswater.com/SimiValleyCCR 

Sisquoc Water System www.gswater.com/SisquocCCR 

South Arcadia Water System www.gswater.com/SouthArcadiaCCR 

South San Gabriel Water System www.gswater.com/SouthSanGabrielCCR 

Southwest Water System www.gswater.com/SouthwestCCR 

Tanglewood Water System www.gswater.com/TanglewoodCCR 

West Orange County Water System www.gswater.com/WestOrangeCountyCCR 

Willowbrook Water System www.gswater.com/WillowbrookCCR 

Wrightwood Water System www.gswater.com/WrightwoodCCR 

630 E Foothill Blvd, San Dimas, CA 91773    -    1-800-999-4033    -    www.gswater.com
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From:
Sent:
To:
Subject:

 

 

 

 

View this email in your browser 

 

 

  

 

    

 

 

Dear Valued Customer, 

  

Golden State Water is pleased to announce that Consumer Confidence Reports 

are now available. The Consumer Confidence Report, or CCR, is an annual water 

quality report that the Safe Drinking Water Act (SDWA) requires Golden State 

Water Company to provide to you. The purpose of the CCR is to raise customer 

awareness of the quality of your drinking water, where your drinking water comes 

from, what it takes to deliver water to your homes, and the importance of 

protecting drinking water sources. This report contains important information about 

the source and quality of your drinking water. 

  

In recent years, Golden State Water Company has mailed its customers a printed 

copy of the CCR to comply with the SDWA. 

  

On February 21, 2013, the State Water Board Division of Drinking Water 

expanded its interpretation of the SDWA to allow for electronic delivery of the 

CCR. The electronic delivery method allows Golden State Water Company to 

reduce the consumption of paper and minimize potential printing and mailing 
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costs. 

  

If you would like a paper copy of the 2019 CCR mailed to your mailing address or 

would like to speak with someone about the report, please call 1- 800-999-4033 or 

email waterquality@gswater.com. 

  

You can view your 2019 Consumer Confidence Report and learn more about 

your drinking water by visiting the following URL: gswater.com/culvercityCCR/ 

  

El informe de Confianza del Consumidor o CCR, es un informe anual de la calidad 

de agua potable que el Decreto de Agua Potable Sana requiere que Golden State 

Water Company le provee. El objetivo del CCR es aumentar la conciencia de los 

consumidores acerca de la calidad de su agua potable, de donde viene el agua 

potable, lo que se necesita para distribuir agua a su hogar, y la importancia de 

proteger fuentes de agua potable. Este informe contiene información importante 

acerca del origen y la calidad de su agua potable. 

  

En los últimos años, Golden State Water Company ha enviado por correo una 

copia del CCR para cumplir con la regulación. 

  

El 21 de febrero de 2013, La Junta Estatal de Control de Recursos de Agua ha 

ampliado su interpretación de la regulación para permitir la distribución electrónica 

del CCR. El método de envio electronio permite que Golden State Water 

Company redusca el consumo de papel y minimizar los posibles costos de 

impresion y envio. 

  

Si desea una copia en papel del CCR del 2019 enviado por correo a su dirección 

o si desea hablar con alguien sobre el informe, llame al 1-800-999-4033 o por 

correo electrónico a waterquality@gswater.com. 

 

Sincerely, 

Golden State Water Company 
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Copyright © 2019 *|LIST:COMPANY|*, All rights reserved. 

*|LIST:DESCRIPTION|* 

 

Our mailing address is: 

*|LIST_ADDRESS_HTML|*  

 

Want to change how you receive these emails? 

You can update your preferences or unsubscribe from this list. 

  

  

  

This email has been scanned for spam and viruses by Proofpoint Essentials. Click here to report this email as 
spam. 



SERVICE FOR

Culver City CA 90232

ACCOUNT NUMBER

BILL DATE
June 04, 2019

DUE DATE
June 25, 2019

AMOUNT DUE
$360.12

Page 1 of 2

PLEASE RETURN THIS PORTION WITH YOUR PAYMENT.
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ACCOUNT NUMBER: 

GOLDEN STATE WATER COMPANY

PO BOX 9016

SAN DIMAS CA   91773-9016

Los Angeles, CA 90077-2924

If you have changed your address or are moving, please call (800)

999-4033 or fill out form on back.

0010290161739500000360120

PO BOX 9016
SAN DIMAS CA   91773-9016

Account Summary

Previous Balance $321.11

Payments 5-23-19 Thank You -$321.11

Current Charges Due On June 25, 2019 $360.12

Amount To Be Debited on or after  June 25, 2019 $360.12

Total Amount Due $360.12

AUTO PAY  

Customer Service - 24 Hours: (800) 999-4033 www.gswater.com

Hearing Impaired TTY: (877) 933-9533

Preguntas? Llame al Centro de Servicio al Consumidor al   (800) 999-4033

Visit gswater.com to enroll for service updates via  e-newsletter.

Your local Office: 5839 Green Valley Circle Suite 106 Culver City, CA 90230

Please see back of bill or visit gswater.com for more information on the

2018 WRAM/MCBA surcharge.

Previous Year

Current Year

The graph displays approximated monthly usage and is not exact for customers billed

bi-monthly.  The average monthly usage is 19.50 CCF.

Average Usage History (One CCF = 748 gallons)

Current Activity

Rate Schedule ME-1-NR (ME1NRM)

POSTAL

AUTO PAY

Your opinion is very important to us. Please rate our job performance

by calling 1-888 933 8648. Enter code 208 when prompted. 

Service Charge 2" meter

Service Charge $176.88

Water Usage

Water Usage - 29.00 CCF at $3.853 $111.74

Surcharges, Fees, & Credits

CARW Prog Adm Surcharge - 29.00 CCF at $0.25 $7.25

WRAM/MCBA Surcharge/credit $25.00

City Tax - Culver City 11% of $320.87 $35.30

CPUC Fee - 1.23% of $320.87 $3.95

Total New Charges $360.12

Read and Usage Information

Meter Service Period Days Previous

Reading

Current

Reading

CCF

Usage

May 01 Jun 03 33 261 290 29

Your next scheduled meter read date is approximately July 1, 2019



PAYMENT OPTIONS: Go to www.gswater.com/payment-options for

payment options, authorized locations, and application forms.

♦ Auto Pay (Electronic Funds Transfer): Submit an application to pay

your bill automatically from a checking or savings account.

♦ Online: Receive bills online and pay electronically by using

"MyGSWater". Go to: www.gswater.com/payment-options or call (800)

999-4033.

♦ Phone: Call KUBRA EZ-PAY at (844) 706-7690. KUBRA EZ-PAY accepts

ATM, Visa, MasterCard, Discover or electronic check. A service fee

applies.

♦ Mail: Send bill stub and payment in enclosed envelope. 

♦ In Person: Visit www.gswater.com/payment-options to find a KUBRA

EZ-PAY agent (service fee applies) or go to your local GSWC Office.

UNPAID BILL: Your service may be discontinued. A cash deposit and

reconnection charge may be required to re-establish credit and service.

BILL TERMS AND OTHER USEFUL INFORMATION:

This bill is due and payable upon date of presentation. It will become past

due if not paid within 19 days from the date of mailing.

WRAM/MCBA SURCHARGE/SURCREDIT. The Water Revenue

Adjustment Mechanism (WRAM) and Modified Cost Balancing Account

(MCBA) were adopted by the CPUC in 2008 to help ensure revenue recovered

from rates balances with expenses to operate, maintain and improve the

water system. A large portion of these costs are fixed, meaning that they

don’t change as usage changes. These tools ensure under-collected revenue

is recovered with a temporary surcharge, and revenue that exceeds the

authorized amount is returned to customers in the form of a temporary

surcredit. For additional information on the WRAM/MCBA, please visit

gswater.com.

DROUGHT  INFORMATION/RESTRICTIONS: Golden State Water has

implemented local conservation standards for its water systems, reflecting

the State Water Board’s revised emergency regulations that were issued on

May 18, 2016 then extended on Feb. 8, 2017. Many of Golden State Water’s

systems now have voluntary conservation goals, while others (Edna Road,

Cypress Ridge, Nipomo) remain in mandatory conservation under Staged

Mandatory Water Conservation and Rationing (Schedule 14.1) due to local

water supply conditions. Please visit gswater.com/drought for additional

information and to review the water-use restrictions, conservation goals and

reduction mandates for your community.Please check the “Message Center” 

at the top of this bill for irrigation restrictions in your area.

DISPUTING YOUR BILL: If you believe there is an error on your bill or have

a question about your service, please call Golden State Water Company

customer support at (800) 999-4033. We welcome the opportunity to assist

you. If after contacting us, you are still not satisfied with Golden State Water

Company’s response, you may submit a complaint to the California Public

Utilities Commission (CPUC) by visiting http://www.cpuc.ca.gov/complaints/.

Billing and service complaints are handled by the CPUC’s Consumer Affairs

Branch (CAB), which can be reached by the following means if you prefer not to

submit your complaint online:

Telephone: 1-800-649-7570 (8:30 AM to 4:30 PM, Monday through Friday)

Mail:           California Public Utilities Commission, Consumer Affairs Branch,

                    505 Van Ness Avenue, Room 2003, San Francisco, CA 94102

If you have limitations hearing or speaking, dial 711 to reach the California

Relay Service, which is for those needing direct assistance relaying telephone

conversations, as well their friends, family, and business contacts. If you prefer

having your calls immediately answered in your mode of communication, dial

one of the toll-free language-specific numbers below to be routed to the

California Relay Service provider.

To avoid having service turned off while you wait for the outcome of a

complaint to the CPUC specifically regarding the accuracy of your bill,

please contact CAB for assistance. If your case meets the eligibility criteria, CAB

will provide you with instructions on how to mail a check or money order to be

impounded pending resolution of your case. You must continue to pay your

current charges while your complaint is under review to keep your service

turned on. The Commission will not, however, accept deposits when the dispute

appears to be over matters that do not directly relate to the accuracy of the bill.

Such matters include the quality of the utility’s service, general level or rates,

pending rate applications and sources of fuel or power.

Type of Call Language Toll-free 800 Number 

TTY/VCO/HCO to Voice English

Spanish

1-800-735-2929

1-800-855-3000 

Voice to TTY/VCO/HCO English

Spanish

1-800-735-2922

1-800-855-3000 

From or to Speech-to-

Speech

English

Spanish

1-800-854-7784

PLEASE INDICATE ANY CHANGES <BILLROUTETYPE>POSTAL</BILLROUTETYPE>

<ACCTNO>0290161739</ACCTNO>

Name: <ACCTNAME>Martin, Scott</ACCTNAME>

Address: <SERVICEADDR1>8461 Warner</SERVICEADDR1>

City: <SERVICEADDR2></SERVICEADDR2>

State: Zip:<BILLDATE>04/06/2019</BILLDATE>

Home Phone: <DUEDATE>June 25, 2019</DUEDATE>

Work Phone: <AMOUNTDUE>$360.12</AMOUNTDUE>

Email: <BILLPRINTINTERCEPT></BILLPRINTINTERCEPT>

<DIVISION>GSWC</DIVISION>

<CSA>208</CSA>

<COST CENTER>236</COST CENTER>

<RATE SCHED>ME1NRM</RATE SCHED>

<CUST CLASS>NONRES</CUST CLASS>

<NAICS>5419</NAICS>

<SYSTEM GRAD>20-07-03</SYSTEM GRAD>

<CITY CD>123</CITY CD>

<LOW INCOME></LOW INCOME>

Message Center
Phone (310) 253-5865 regarding city taxes on your bill.

To view your 2019 Consumer Confidence Report and learn more about your drinking water, please visit: www.gswater.com/CulverCityCCR

The 2018 WRAM/MCBA surcharge is effective March 18, 2019; the 2017 WRAM/MCBA surcharge will expire on Sept. 23, 2019. For additional information, please

visit gswater.com.
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Interested parties who

would like to view or

print a copy of Golden

State Water Company’s

2019 Water Quality

Report (Consumer

Confidence Report)

for the Year 2018 can

access the report on the

web at:

www.gswater.com/

annual-water-quality-

reports.

Paid Advertisement

Tonight’s SuperLotto Plus
Jackpot: $62 million
Sales close at 7:45 p.m.

Tonight’s Powerball Jackpot:
$40 million
Sales close at 7 p.m.

For Tuesday, July 16, 2019

Mega Millions
Mega number is bold

8-16-31-48-52—Mega 23
Jackpot: $137 million

Fantasy Five: 10-13-24-25-36

Daily Four: 1-9-5-9

Daily Three (midday): 0-8-3

Daily Three (evening): 5-4-8

Daily Derby:
(6) Whirl Win
(8) Gorgeous George
(1) Gold Rush
Race time: 1:43.98

Results on the internet:
www.latimes.com/lottery
General information:
(800) 568-8379
(Results not available at this number)

Lottery results

Thecountydidnotadmit
wrongdoing and said in the
settlement that the agree-
mentwas toavoid thecost of
further litigation. But the
jail has since started using
body scanners and privacy
curtains to conduct body
cavity searches. And part of
the payout — up to
$3 million — will be used to
hire twooutside consultants
to evaluate and offer recom-
mendations on jail policies
and operations that specif-
ically address difficulties
faced by female inmates,
many of whom have histo-
ries of physical or sexual
abuse.

Barry Litt, an attorney
representing the inmates,
saidthestoriesofthewomen
who endured the searches
are reflective of a rampant
culture of abuse that has
persisted in the jail for years.

“Ultimately, the reason
that they could do this is be-
cause the attitude of depu-
ties is that inmates really ar-
en’t human,” Litt said. “If
you don’t transform the cul-
ture, the problem pops up
again.”

The county said in a
statement that the settle-
ment marks a “significant
resolution of a deeply trou-
blingperiod” inwhichtensof
thousands of women were
strip-searched with intru-
sive methods and inade-
quateprivacy.

“The County is pro-
foundly concerned about
the practices that gave rise
to this lawsuit, and is com-
mitted to making sure that
reforms instituted by the
Sheriff ’s Department since
2016 will continue to build a
culture that prioritizes safe-
ty, dignity and respect for in-
mates and staff,” the state-
ment said.

The Sheriff ’s Depart-
ment stopped routinely
strip-searching female in-
mates in April 2016, when it
began using body scanners
as its primary screening
method. Now, 98% of female
inmates are screened using
body scanners, the county
said. Plaintiffs’ attorneys
said only inmates who are
pregnant or otherwise
refuse a body scan are strip-
searched.

“We hope that this settle-
ment will help bring healing
andclosure to thewomenaf-
fected by past practices,
even as it underscores our
determination to continue
on thepathof justice system
reform,” the county said.

Thesettlementapplies to
more than 93,000 women in-
carcerated between March
2008 and January 2015. The
most intrusive search condi-
tions were in place before
July 2011, and the least intru-
sive conditions occurred af-
ter February 2014, when offi-
cials enclosed the bus bay
and kept it heated. They be-
gan using a scanner later

that year. Privacy partitions
were made available start-
ing early in 2015.

When the lawsuit was
first filed in 2010, jail officials
told the attorneys that in-
stalling curtains was “not
feasible,” said Lindsay Bat-
tles, another attorney repre-
senting the inmates. But
they later tasked the jail’s in-
mate sewing group to make
the partitions — at a cost of
$4,000,Battles said.

The strip searches were
conducted in groups of 20 to
60 people, sometimes more,
according to court docu-
ments. In the larger groups,
inmates had to stand so
close to one another that
theycouldn’thelpbut touch.

“Inmates could not avoid
seeing each others’ bare
bodies,” a plaintiffs’ filing
said. “They could see pubic
area, stretchmarks, breasts
missing frommastectomies,
surgery scars and tattoos.”

In 2013, the jail imple-
mentedanewpolicy limiting
strip searches to groups of
24, court documents show.

During one part of the
search, inmates were or-

dered to bend over and
spread their genitalia with
their hands — in full view of
other inmates—sodeputies
could inspect their bodies.
Litt said the search, which
typically lasted three to five
minutes, was a departure
from the more common
“squat and cough” practice
used in jails.

In one search, a woman
expelledherIUD.Thosewho
were menstruating were
told to remove their tam-
pons, which left them bleed-
ing on themselves and the
ground.

Battles, who has inter-
viewed hundreds of women
in thecase, said theway they
were treated by deputies is
what has left the most per-
manentdamage.

“What standsout inmost
of their minds is the really
dehumanizing language
that the deputies used to
them during the strip
searches,”Battles said.

The plaintiffs alleged
that deputies made dispar-
aging and degrading com-
ments laced with profanity,
the filing said. Deputies

called skinnywomen“crack-
heads” and heavier women
“two tons of fun,” the filing
said. They criticized women
for their pubic hair or body
odor. When deputies
thought a woman smelled
bad, they sometimes
sprayed Lysol or air fresh-
ener onherbody.

During her first search,
Almaraz said, she removed
the wrong garment by mis-
take. A deputy yelled a pro-
fanity at her, asking her
whether shewas stupid.

“It’s a very confusing and
reallydemeaningtypeofway
to search somebody,” Al-
maraz said.

Almaraz said she was
searched each time she re-
turned from a court appear-
anceandnever sawdeputies
recover any contraband.

One inmate, Sally Mar-
tinez, said she lost control of
her bowels during a search,
according to the plaintiffs’
filing. She tried to tell depu-
ties that she carried hepati-
tis, but they did notmake an
effort to cleanup the feces.

Litt said hundreds of in-
mates described the lot as

dirty, with trash strewn
across the ground, overflow-
ing garbage bins and piles of
leaking trash bags. Some
saw urine, vomit and feces
on the concrete.

Trails of ants sometimes
crawled into clothing set on
thepavement, thefilingsaid.
Inmates saw spiders,
roaches, dead birds and
droppings.

During one strip search,
an inmate saw deputies try-
ing to kill a bird with pepper
spray.Deputies left rat traps
in the search area — one in-
mate had to stand naked for
nearly 30minuteswhile dep-
uties tried to catch amouse
running around during a
search.

Searcheswereoftendone
at night. Attorneys for the
inmates said the Sheriff ’s
Department ignored its own
policy that prohibited
searches when tempera-
tures fell below68degrees. A
plaintiffs’ expert concluded
from sheriff ’s records that
nearly 40% of the searches
were done in temperatures
of65degreesorbelow, the fil-
ing said.

StephanieCovington, co-
director of the Center for
GenderandJustice,which is
one of the consultants refer-
enced in the settlement,
called thegroupstrip search
practice “outrageous” and
said there have been other
complaints about cleanli-
ness, lack of programming
and overcrowding at the
Lynwood jail.

“The policies and prac-
tices have to be rethought,”
she said. “If you do this
through a gender lens,
you’re going to have a safer
prison.”

Almaraz, of South L.A.,
said she still has trouble
changing in public rest-
rooms and even in front of
her sisters, and has felt
ashamedof her body.

“It felt like I was being
treated like an animal,” she
said. “Worse than an ani-
mal.”

When the settlement is
approvedbyajudge,anotice
will be posted on the Sher-
iff ’s Department website
and a special website will be
set up with information on
how to file a claim.

Strip-searched inmates to get payout

JESSICA ALMARAZ, shown at her attorneys’ law office, says sheriff’s deputies humiliated her and “wanted to make us feel powerless.”
Allen J. Schaben Los Angeles Times

[Women, from B1]

125 miles northeast of Los
Angeles.

Despite all the warnings
that the Big One is coming,
officials have long struggled
to get Californians ready to
get through a major quake.
There are relatively easy
things that can be done,
such as packing emergency
kits with food and supplies,
and more complicated —
and expensive — tasks, in-
cluding buying earthquake
insurance, retrofitting
homes and strengthening
structures against violent
shaking.

“It seems to always catch
us off guard, and it
shouldn’t,” said Reshan
Dennis, a 16-year employee
at the Surplus Store. “It
makes you wonder how
many of us are really pre-
pared. Probablynot a lot.”

The reality that a similar-
sized earthquake in Los An-
geles, a far more densely
populated area than Ridge-
crest, would do significant
damage resonated with
some in the days after the
twinquakes.But that fear—
which can send people run-
ning to the store for bottled
water and canned food — is
fleeting formostpeople, said
Richard John, a professor of
psychology atUSC.

“A year or two from now,
when the kit needs to be re-
plenished, are they going to
have the same feeling?Prob-
ablynot,” he said. “So thecy-
cle continues. In general,
peoplehavebuilt upa sort of
sense of resilience that this
is just not something they
need toworry about.”

California had been in a
lengthyearthquakedrought
before the magnitude 6.4
quake. Light shaking was
felt across Los Angeles, but
the temblor didn’t cause sig-
nificant damage, so few
rushed out to bolster their
emergency supplies.

Then the 7.1 quake
struck, reclassifying the ear-
lier temblor as a foreshock.

The phenomenon — and

the complacency— isn’t ex-
clusive toCalifornia.

OnMarch9,2011,amagni-
tude 7.3 earthquake struck
off the east coast of Japan.
Two days later, a historic
magnitude 9.1 earthquake
devastated the area. Some
ignored protocol and failed
to evacuate before a cata-
strophic tsunami struck.

“It’s paradoxical,” John
said. “You’d think in a near-
miss situation, someone
would say, ‘Wow, the next
one is going to be really
bad.’ ”

Dave O’Brien, who man-
ages the Orange ArmyNavy
store, said the shop, nestled
in the heart of Old Towne
Orange, was nearly empty
July 5 after the holiday
quake.

One day later, though, he
found himself overwhelmed
— and the store under-
staffed. A crush of people
turned out andO’Brien said
they couldn’t buy earth-
quakekits fast enough.

“Our sales totals were
double what we normally
do,” he said. “It’s finally good
to see people getting pre-

pared. Unfortunately, it’s
not enough. They’re not
really gathering the right
amount that they’regoing to
need if the Big One ever hits
in our lifetime.”

Customers gravitate to
prepackaged kits that con-
taina fewdaysworthof food,
water and some essential
first-aid supplies because
they’re convenient.

The kits are helpful in a
smaller quake but won’t last
long after a major shaker
thatcouldcausewidespread
damage and force people
from their homes, O’Brien
said.

He scrambled to restock
the store as more people
trickled in to get supplies
last week. After a few days,
the crowdshad thinned con-
siderably, and he expects
mostwill begonecompletely
within amonth.

“People have shortmem-
ories — even about earth-
quakes,” he said.

It’s not just emergency
supplies that Californians
are lacking.According to the
Department of Insurance,
only about 21% of homeown-

ers inL.A. andOrange coun-
ties have coverage for quake
damage. The figures drop
considerably in the Inland
Empire, with only 9% of Riv-
erside homes covered and
8% inSanBernardino.

BeforeJulyFourth, ithad
been almost five years since
the state experienced an
earthquake of magnitude 6
or stronger. Experts had
said the period of calm was
sure to end, and when it did,
it would likely bring
destruction.

Sometimes, a moderate
quake — after a series of
aftershocks — can lead to a
period of seismic quiet, seis-
mologists say. Other times,
it can usher in a new era of
temblors, sometimes with
increasing intensity.

In the 75 years before the
great 1906 earthquake that
destroyed much of San
Francisco, there were 14
quakes of magnitude 6 or
greater in the Bay Area, sci-
entist Ross Stein previously
said in an interview.

Then came the earth-
quake stormof the1980sand
’90s. As tallied by seismolo-

gists, it beganwith theWhit-
tier Narrows temblor in 1987
— a magnitude 5.9 — which
killed eight, followed by a
magnitude 4.9 quake in
Pasadena in 1988. The
Montebelloquakehit in1989,
registeringatmagnitude4.4,
followed by a magnitude 5.2
temblor in Upland in 1990
and a magnitude 5.8 quake
in SierraMadre a year later,
whichkilled awoman.

The swarm culminated
with the devastating
Northridge earthquake in
1994, which killed at least 57
people. That earthquake —
a magnitude 6.7 — was
weakerthantheJuly5quake
but was centered in a more
populatedarea.

People who experienced
theseverequakesofdecades
past in Southern California
are more likely to be con-
cerned after a more moder-
ate temblor. On the other
hand, someone who has
lived through a bunch of
small earthquakes that
didn’t wreak havoc is less
likely to worry about future
episodes, John said.

Mary Jeffers, 85, who has
lived in Ridgecrest since the
1960s, admits she falls into
the lattercategory.Thewave
of aftershocks that followed
last week’s quakes didn’t
scareher in the slightest.

Earthquakes come with
the territory, she said. She
had her house built with
quakes inmind,so it’s sturdy
and it suffered onlyminimal
damage in the latest shak-
ers.

But she’s never had an
emergencypreparedness kit
and because most of the
quakes in theareahavebeen
small, she said, sheprobably
won’t change anything
about theway she lives.

“I guess I don’t worry a
lot,” she said. “Maybe fa-
mous last words. Maybe I’m
tempting fate.”

Times staffWriters
Rong-GongLin II and
AlejandraReyes-Velarde
contributed to this report.

Quake fear spurs prep, but fades quickly

BROTHERS JACOB, left, Elijah, center, and JosephMcDonald help their mother
remove drink bottles from toppled shelving at theMinit Shop in Ridgecrest, Calif.

Irfan Khan Los Angeles Times
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dollars to subsidize child-
care efforts.

Ten days before issuing
the veto, Newsom visited
Emeryville to praise its ef-
forts on low-income housing
— homes that would prob-
ably be occupied by families
using the city’s child-care
center,Bauters said.

“This is an equity issue
for our community,” he said.
“The goal of this measure is
to give Emeryville voters the
chance to affirm that child
care is important.”

Newsom’sofficeprovided
to The Times citations of an
existing state statute to sup-
port the veto message’s as-
sertion that Emeryville can
add a new sales tax without
a change in state law, and
noted state tax officials
agree with that assessment.
Butthestatutecitesonly the
rules governing a neighbor-
ing county. Meanwhile, the
city of Fremont, like Em-

eryville, in Alameda County,
has also asked for permis-
sion to pursue a tax increase
above the existing cap for lo-
cal levies, a bill that’s pend-
ing at the stateCapitol.

For Emeryville officials,
the stakes would be espe-
cially high should they em-
brace the Newsom adminis-
tration’s interpretation of
the law. A subsequent legal
challenge would not only
jeopardize any new tax but
could sour voters and local
officials amid the confusion.

“Thevetothegovernor is-
sued will have a chilling ef-
fect on the ability of local
governments to serve their
people,”Bauters said.

Neitherof thebills vetoed
by Newsom last week — the
sales tax proposal or an un-
related bill that would have
expanded the weapons
rightsof retiredUniversityof
California police officers —
was considered controver-
sial. The tax legislation, As-

sembly Bill 618, was opposed
only by those who routinely
argue against new taxes as a
matter of principle.

The cities have few op-
tions for a do-over this year.
The Legislature, currently
on summer recess, returns
next month for one final
month of work in 2019. Re-
submitting the proposal in a
different bill would be chal-
lenging. Even then, New-
som’s veto message leaves
little room for doubt as to
howheviews the issue.

Scotts ValleyMayor Jack
DillessaidThursdaythathis
city has very few options to
balance its books other than
cuts to public safety serv-
ices. He and others noted
that former Gov. Jerry
Brown approved similar ef-
forts by California commu-
nities to put the issue of new
taxes to their voters.

“Gov. Newsom is a mys-
tery here,” Dilles said. “We
see this as a local issue.”

Newsom’s tax veto confuses supporters
[Veto, from B1]

GOV. GAVIN NEWSOM said the city of Emeryville
did not need an exemption from state tax limits.

Kevork Djansezian Getty Images

(Answers tomorrow)
HEDGE DAILY QUEASY EMBARKSaturday’s Jumbles:

Answer: Dracula’s wife caught him cheating on her, and
now she was going to — BLEED HIM DRY

Now arrange the circled letters
to form the surprise answer, as
suggested by the above cartoon.

THAT SCRAMBLED WORD GAME
By David L. Hoyt and Jeff Knurek

Unscramble these Jumbles,
one letter to each square,
to form four ordinary words.

©2019 Tribune Content Agency, LLC
All Rights Reserved.
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Print your
answer here: ”“

Over $10K in Debt? Be debt
free in 24 to 48 months.
No upfront fees to enroll.
A+ BBB rated. Call National
Debt Relief 1-844-741-8037.
(CDCN)

ARE YOU BEHIND $10k OR
MORE ONYOURTAXES? Stop
wage & bank levies, liens &
audits, unfiled tax returns,
payroll issues, & resolve tax
debt FAST. Call: 1-855-672-
1562 (CDCN)

Financial Services

PRE-1973 CARS ONLY - I
buy old Porsche, Jaguar,
Mercedes and other classic
European and American au-
tomobiles. Any condition,
top $ paid.
707-965-9546
707-339-9803
Porscherestoration@yahoo.
com
(CDCN)

Auto Services

PRE-1973 CARS ONLY - I
buy old Porsche, Jaguar,
Mercedes and other classic
European and American au-
tomobiles. Any condition,
top $ paid.
707-965-9546
707-339-9803
Porscherestoration@yahoo.
com
(CDCN)

DID YOU KNOW Newspaper-
generated content is so
valuable it’s taken and re-
peated, condensed, broad-
cast, tweeted, discussed,
posted, copied, edited, and
emailed countless times
throughout the day by oth-
ers? Discover the Power of
Newspaper Advertising. For
a free brochure call 916-288-
6011 or email cecelia@cnpa.
com (CDCN)

General
Announcements

JOBS · REAL ESTATE · MORE
latimes.com/placead To place an ad call 1.800.234.4444MARKETPLACE

DONATE YOUR CAR, BOAT
OR RV to receive a major tax
deduction. Help homeless
pets. Local, IRS Recognized.
Top Value Guaranteed. Free
Estimate and Pickup.
LAPETSALIVE.ORG
1-833-772-2632 (CDCN)

Miscellaneous
Services

I am an experienced Care-
giver-to Assist w/ Daily Care,
Dr’s Appts. & Errands, Avail
24/7. Call 949-899-7770

A PLACE FOR MOM. The na-
tion’s largest senior living
referral service. Contact our
trusted, local experts today!
Our service is FREE/no ob-
ligation. CALL 1-855-711-
0382 (CDCN)

Services For Seniors

Water Damage to Your
Home? Call for a quote
for professional cleanup &
maintain the value of your
home! Set an appt today!
Call 1-855-266-6904 (CDCN)

Home Improvement

**GET UP QUICK, QUIET
RIDE** Vacuum Home
Elevators from $18,200.
Free Proposal. Absolute
Safety, Never Get Stuck.
Ride at NewVac Show-
rooms. 310-476-2327

**STOP STRUGGLING ON
THE STAIRS** Give your life
a lift with an ACORN STAIR-
LIFT! Call now for $250
OFF your stairlift purchase
and FREE DVD & brochure!
1-877-552-1814 (CDCN)

OXYGEN - Anytime. Any-
where. No tanks to refill.
No deliveries. The All-New
Inogen One G4 is only 2.8
pounds! FAA approved!
FREE info kit: 1-844-359-
3976. (CDCN)

Stay in your home longer
with an American Standard
Walk-In Bathtub. Receive
up to $1,500 off, including
a free toilet, and a lifetime
warranty on the tub and
installation! Call us at 1-888-
981-6498. (CDCN)

Attention: Oxygen Users!
Gain freedom with a Por-
table Oxygen Concentrator!
No more heavy tanks and
refills! Guaranteed Lowest
Prices! Call the Oxygen Con-
centrator Store: 1-844-626-
8631 (CDCN)

Health & Fitness

**WE BUY ALL RUGS**
ANTIQUES, 800-531-7233

Antiques

WANTED FREON. R12 R500
R11. We pay CA$H. Cert.
pros. 312-291-9169 www.re-
frigerantfinders.com/ad

Get an iPhone 8 or Samsung
Galaxy8 for $34/month. Call
AT&T Wireless today to learn
how to get a newphone. Call
while supplies last. 1-855-
561-2351 (CDCN)

AT&T High Speed Internet
Starting at $40/month. Up to
45 Mbps! Over 99% Reliabil-
ity! Bundle AT&T Digital TV
or Phone Services & Internet
Price Starts at $30/month.
Call 1-855-758-6055 (CDCN)

DONATE YOUR CAR, TRUCK
OR BOAT TO HERITAGE FOR
THE BLIND. Free 3 Day Va-
cation, Tax Deductible, Free
Towing, All Paperwork Taken
Care Of. CALL 1-877-573-
9104 (CDCN)

Western Exterminator: pest
control solutions since 1921.
Protect your home from
termites, ants, spiders, fleas,
roaches and more—365
days a year! Call 1-844-817-
4126. Schedule your FREE
Pest Inspection. (CDCN)

DID YOU KNOW that not
only does newspaper me-
dia reach a HUGE Audience,
they also reach an ENGAGED
AUDIENCE. Discover the
Power of Newspaper Adver-
tising. For a free brochure
call 916-288-6011 or email
cecelia@cnpa.com (CDCN)

DID YOU KNOW that the
average business spends
the equivalent of nearly 1
½ days per week on digital
marketing activities? CNPA
can help save you time and
money. For more info email
cecelia@cnpa.com or call
(916) 288-6011. (CDCN)

DIRECTV & AT&T. 155 Chan-
nels & 1000s of Shows/Mov-
ies On Demand (w/SELECT
Package.) AT&T Internet 99
Percent Reliability. Unlim-
ited Texts to 120 Countries
w/AT&T Wireless. Call 4 FREE
Quote- 1-844-257-4702
(CDCN)

DISH TV - $59.99/month
for 190 channels. $100 Gift
Card with Qualifying Ser-
vice! Free premium channels
(Showtime, Starz, & more)
for 3 months. Voice remote
included. Restrictions apply,
call for details. Call 1-855-
829-9330 (CDCN)

EVERY BUSINESS has a story
to tell! Get your message
out with California’s PRMe-
dia Release – the only Press
Release Service operated by
the press to get press! For
more info contact Cecelia @
916-288-6011 or
http://prmediarelease.com/
california (CDCN)

Become a Published Author.
We want to Read Your Book!
Dorrance Publishing-Trusted
by Authors Since 1920. Book
manuscript submissions
currently being reviewed.
Comprehensive Services:
Consultation, Production,
Promotion and Distribution.
Call for Your Free Author’s
Guide 1-855-628-2245 or
visit http://dorranceinfo.
com/connection. (CDCN)

Miscellaneous
Services

SALES REPRESENTATIVES

TRAINING STARTS THIS WEEK!

Barden Circulation Inc.
The fastest growing company in the circulation business

OUR TEAM ENJOYS:

Contact: Tashina (562) 686-9605

WE ARE:
A national sales and marketing company that

professionally promotes and sells home delivery of the

The Los Angeles Times
with professionally trained and managed

sales representatives.

WE NEED:
Go Getters who are great with the public. An ideal

candidate must be ready to meet our high standards,
can contribute to a winning environment and will

grow fast with our company.

KEYS TO SECURING THIS
OPPORTUNITY INCLUDE:

• Reliable transportation
• Telephone
• Candidate must be 18 or older

• Part-time hours/
Full-time pay

• High-energy environment
• Professional sales training
• Opportunities to travel
• Sales awards and prizes

• Paid weekly
• Real opportunity for
advancement

• No telephone work
• Exciting team atmosphere
• Make $100-$200 per day

g g p y

Employment

73 ACRE NORTHERN ARI-
ZONA WILDERNESS RANCH
$325 MONTH - Outstand-
ing buy on quiet secluded
off grid Northern Arizona
homestead at cool -clear
6,300’ elev. Lush grassy
meadowland with sweep-
ing views of surrounding
mountains and valleys. Bor-
ders 640 acres of uninhab-
ited State Trust woodlands.
Abundant groundwater
supply, rich loam garden
soil, ideal climate. No urban
noise & dark sky nights amid
complete privacy & solitude.
Camping and RV ok. Main-
tained road access. $37,800,
$3,780 down with no quali-
fying seller financing. Free
brochure with additional
properties, prices & descrip-
tions, photos/terrain maps/
weather data/ nearby town
& fishing lake info. 1st Unit-
ed Realty 1-602-264-0000.
(CDCN)

Massillon, OH 2 br ranch, dr,
lrg fam. room, shop, 110K Cl
for details lv msg. 330-477-
0065 extra lot avail.

Out of State

FOR SALE

RETIRED COUPLE $$$$
for business purpose Real
Estate loans. Credit unim-
portant. V.I.P. Trust Deed
Company www.viploan.com
Call 1-818-248-0000 Broker-
principal DRE 01041073. No
Consumer Loans. (CDCN)

Real Estate Loans

KC BUYS HOUSES - FAST -
CASH - Any Condition. Fam-
ily owned &Operated . Same
day offer! (951) 777-2518
WWW.KCBUYSHOUSES.COM
(CDCN)

Real Estate Wanted

Dry Cleaning Business for Sale
Close 200K per year. Asking
80K. Call 213-820-8239

Business
Opportunities

Employment

Bids Wanted

From
brokers
to buyers.
In one
place.

LA Times

Real Estate

Classified

Advertise Today
(800) 234-4444

SummonS
CITACIon JuDICIAL

Case number (numero del Caso):
19nWCV00186

NOTICE TO DEFENDANT:
(AVISO AL DEMANDADO):
IN YOUNG JEONG (A/K/A KENNETH JEONG), an
Individual

YOU ARE BEING SUED BY PLAINTIFF:
(LO ESTA DEMANDANDO EL DEMANDANTE):
Song Hong Garment, JSC

NOTICE! You have been sued. The court may decide
against you without your being heard unless you
respond within 30 days. Read the information below.

You have 30 CALENDAR DAYS after this summons
and legal papers are served on you to file a written
response at this court and have a copy served on the
plaintiff. A letter or phone call will not protect you.
Your written response must be in proper legal form if
you want the court to hear your case. There may be
a court form that you can use for your response. You
can find these court forms and more information at
the California Courts Online Self-Help Center (www.
courtinfo.ca.gov/selfhelp), your county law library, or
the courthouse nearest you. If you cannot pay the fil-
ing fee, ask the court clerk for a fee waiver form. If you
do not file your response on time, you may lose the
case by default, and your wages, money, and property
may be taken without further warning from the court.

There are other legal requirements. You may
want to call an attorney right away. If you do not
know an attorney, you may want to call an attorney
referral service. If you cannot afford an attorney, you
may be eligible for free legal services from a nonprofit
legal services program. You can locate these nonprofit
groups at the California Legal ServicesWeb Site (www.
lawhelpcalifornia.org), the California Courts Online
Self-Help Center (www.courtinfo.ca.gov/selfhelp), or
by contacting your local court or county bar associa-
tion. NOTE: The court has a statutory lien for waived
fees and costs on any settlement or arbitration award
of $10,000 or more in a civil case. The court’s lien must
be paid before the court will dismiss the case.

іAVISO! Lo han demandado. Si no responde
dentro de 30 dias, la corte puede decider en su
contra sin escuchar su version. Lea la informacion a
continuacion.

Tiene 30 DIAS DE CALENDARIO despues de que
le entreguen esta citacion y papeles legales para
presenter una respuesta por escrito en esta corte y
hacer que se entregue una copia al demandante. Una
carta o una llamada telefonica no lo protegen. Su
respuesta por escrito tiene que estar en formato legal
correcto si desea que procesen su caso en la corte. Es
posible que haya un formulario que usted pueda usar
para su respuesta. Puede encontrar estos formularios
de la corte y mas informacion en el Centro de Ayuda
de las Cortes de California (www.sucorte.ca.gov), en
la biblioteca de leyes de su condado o en la corte
que le quede mas cerca. Si no puede pagar la cuota
de presentacion, pida al secretario de la corte que le
de un formulario de exencion de pago de cuotas. Si
no presenta su respuesta a tiempo, puede perder el
caso por incumplimiento y la corte le podra quitar su
sueldo, dinero y bienes sin mas advertencia.

The name and address of the court is: (El nombre y
direccion de la corte es):
Los Angeles Superior Court - Norwalk
12720 Norwalk Blvd
Norwalk, CA 90650

The name, address, and telephone number of
plaintiff’s attorney, or plaintiff without an at-
torney, is: (El nombre, la direccion y el numero
de telefono del abogado del demandante, o del
demandante que no tiene abogado, es):
Jeffrey A. Pollak (SBN 239575) - JSM Legal Group
2002 Jimmy Durante Blvd Ste 129
Del Mar, CA 92014
858-925-1781

Date: (Fecha) 02/28/2019

Sherri R. Carter Clerk
(Secretario)

Cecilia Escamilla Deputy
(Adjunto)
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PUBLIC NOTICE

NOTICE OF FILING OF AN
APPLICATION TO OPEN
PROPOSED BRANCH

Notice is hereby given
that Pacific City Bank, a
California state-chartered

Legal Notices

Bids Wanted

Legal Notices

ORDER TO SHOW
CAUSE FOR A CHANGE

OF NAME
CASE NO. 19NW00164
Petitioner or Attorney
(name, state, bar, and
address):
Carmelita Aguirre
Daugherty
9008 Firebird Ave
Whittier, CA 90605
TO ALL PERSONS
INTERESTED:

Name Change

bank headquartered at
3701 Wilshire Blvd. Suite
900, Los Angeles, CA
90010, intends to file an
application to open a
proposed branch with an
address at 45-47 Sylvan
Avenue, Englewood Cliffs,
New Jersey 07632 (the
“Application”) with the
San Francisco Regional
Office of the Federal De-
posit Insurance Corpora-
tion (“FDIC”).

Any person wishing to
comment on this Appli-
cation may file his or her
comments in writing with
the Regional Director of
the FDIC at its Regional
Office, 25 Jessie Street at
Ecker Square, Suite 2300,
San Francisco, California
94105-2780, not later
than August 6, 2019. The
non-confidential portions
of the Application are on
file at the Regional Of-
fice and are available for
public inspection during
regular business hours.
Photocopies of the non-
confidential portion of
the Application file will
be made available upon
request.

Legal Notices

HOW TO PLACE AN AD

ADVERTISING POLICIES
For Los Angeles Times advertising terms
and conditions go to:
www.latimes.com/about/la-ads-terms-20181105-htmlstory.html

Self-service 24/7:
latimes.com/placead

Contact us by phone 24/7:

800-234-4444

LEGAL NOTICE

PLEASE TAKE NOTICE that a public auction
pursuant to Section 9-610 of the Uniform Commercial
Code will be conducted by The Credit Junction (the
“Secured Party”) of the film library assets of Bellum
Entertainment available at Bellum’s offices and at
Bonded Services, a media storage facility. The film
library assets relate to television programs and
episodes across various genres such as educational
and informational and crime and thriller, and include
materials such as master tapes, licensing agreements,
distribution contracts, other associated materials and
related intellectual property rights (the “Collateral”).
Further information regarding the Collateral will be
accessible starting on July 22, 2019 in a data room
(the “Data Room”) to which prospective bidders will
be granted access upon execution of a non-disclosure
agreement and satisfactory completion of a diligence
questionnaire. Interested parties should review and
consider the materials in the Data Room before
making a decision as to whether to bid on the
Collateral. As the Data Room will be updated with
additional information, prospective bidders should
continue to monitor it until August 14, 2019. The
Collateral is being sold “as is”, without
representations or warranties (express or implied).

The auction will take place as follows:

Date: August 15, 2019
Time: 8:00 a.m. (Pacific time)
Place: Bryan Cave Leighton Paisner LLP

120 Broadway, Suite 300
Santa Monica, CA 90401

Interested parties should contact Thomas Thompson
at Armory Securities, LLC at (310) 220-6406 or
tthompson@armorysecurities.com for additional
information regarding the film library assets and the
auction process and to obtain copies of the non-
disclosure agreement and diligence questionnaire. To
be eligible to participate in the auction interested
parties must:

(1) by 5:00 p.m. (Pacific time) on August 1, 2019,
deliver contact information, an executed copy of the
non-disclosure agreement and completed diligence
questionnaire to Armory at the email address set forth
above, with a copy to nicholas@thecreditjunction.com

(2) by 5:00 p.m. (Pacific time) on August 5, 2019,
present to Armory an initial bid and documentary
proof of its financial ability to make such bid free and
clear of third party claims

Armory reserves the right to require additional
documentation on a case-by-case basis. Armory will
notify prospective bidders whether they are qualified
to bid at the auction and are eligible to conduct a
physical inspection of the Collateral, which will be
available commencing 9:00 a.m. (Pacific time) on
August 6th, 2019 and ending 5:00 p.m. (Pacific time)
on August 13th, 2019.

The assets will be sold to one or more qualified
bidders either in lots or in a single transaction.
Bidders may submit at the auction bids that differ
from the ones provided initially. If bidding in excess
of their initial bid, bidders may be asked to provide
additional proof of financial ability to make such bid
as a condition to winning the auction. All amounts
received on account of the auction sale will be applied
to the indebtedness of Bellum.

Please be advised that the Secured Party reserves the
right to credit bid the indebtedness of Bellum to The
Credit Junction in the aggregate amount of at least
$10,000,000 and to postpone the sale from time to
time as announced orally on or prior to the date of the
auction.

Legal Notices

Petitioner Carmelita
Aguirre Daugherty filed
a petition with this court
for a decree changing
names as follows:
Present Name
Carmelita Aguirre
Daugherty
Proposed Name
Carmen Aguirre
Daugherty
THE COURT ORDERS
that all persons
interested in this matter
appear before this court
at the hearing indicated
below to show cause,
if any, why the petition
for change of name
should not be granted.
Any person objecting
to the name changes
described above must
file a written objection
that includes the reasons
for the objection at least
two days before the
matter is scheduled to be
heard and must appear
at the hearing to show
cause why the petition

Name Change

Legal Notices

should not be granted.
If no written objection
is timely filed, the court
may grant the petition
without a hearing.
NOTICE OF HEARING
DATE: July 10, 2019
TIME: 1:30 P.M.
DEPT: C
ROOM: 312
Theaddress of the court
is: SUPERIOR COURT OF
CALIFORNIA County of
Norwalk County 12720
Norwalk Blvd, Norwalk
CA 90650 A copy of this
Order to Show Cause
shall be published at
least once each week for
four successive weeks
prior to the date set for
hearing on the petition in
the following newspaper
of general circulation,
printed in this county.
Dated: April 29, 2019
Maria Ceballos
Deputy
Published in the Los
Angeles Times 7/8/ 7/15,
7/22, 8/2/2019

Name Change

Interested parties who

would like to view or

print a copy of Golden

State Water Company’s

2019 Water Quality

Report (Consumer

Confidence Report)

for the Year 2018 can

access the report on the

web at:

www.gswater.com/

annual-water-quality-

reports.

Paid Advertisement

twitter.com/latimes
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